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Professional segment sizes

N t h 4 APM. SegmentSize 1.1 © 1998 GISTICS All rights reserved. www.gistics.com/overview/licensing Other
0 r ’ Animation/CGlI
el

° 35 Digital Photography
Am e rl C a n . , Executive Management

. 3 ,/ i o -Rom Publishing

Media : g ;
=) “ MarCom & Training
=25 -

P rO d u C e r = // Web Authoring
c
=, g

Indust ry S Digital Video
=15 ,;
8‘ Print Design &
Q. Production

—

S
o

General Creative

0
1991 1992 1993 1994 1995 1996 1997 1998e
80,498 89,487 94,837 104,637 109,958 118,817 99,678 87,055 Other
19,498 20,498 22,938 31,998 65,279 124,745 147,382 178,474 Animation/CGl
2,968 3,920 6,959 65,869 98,479 133,986 162,387 184,379 Digital Photography
86,748 110,298 134,789 148,577 198,273 212,546 239,287 254,981 Exec. Management
63,043 101,380 132,938 170,490 239,683 270,788 313,998 338,472 CD-ROM Publishing
197,474 212,423 243,872 259,886 292,238 326,314 339,280 356,484 MarCom & Training
9,279 27,367 54,820 77,465 198,859 258,506 340,938 405,928 Web Authoring
139,841 159,580 182,306 347,378 447,369 471,957 529,382 564,763 Digital Video
369,482 398,920 405,987 452,837 604,893 621,957 658,672 694,821 Print Design & Prod.
593,123 630,592 692,015 789,069 919,589 928,326 902,872 893,862 General Creative
1,561,954 1,754,465 1,971,461 2,448,206 3,174,620 3,467,941 3,733,876 3,959,219 TOTAL
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Company
Distribution by
Studio Size

In-House Brands

Publishing

Advertising

Film & Video

Marketing
Services

New Media/
Interactive

DTP/Print

Production™

APM.Studio-Com pany. 1.0 © 1998 GISTICS All rights reserved. www gistics.com/overview/licensing

Animation._
Digital Audio/Music—
AV Production—

Training — A ————

In-House Brands
Publishing
Advertising

Film & Video
Marketing Services
New Media/Interactive
DTP/Print Production
Animation

AV Production
Digital Audio/Music
Training

Small
Team

31,862
1,862
28,349
15,248
7,865
9,938
8,543
1,928
2,421
2,421
1,608

Total 112,045
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Small
Business

22,034
32,650
4,894
5,680
7,685
1,398
1,780
1,348
564
564

63
78,660

Large
Studio

4,902
2,004
1,880
225
1,876
151
113
68

91

91

11,401

Glohal

Studio  Total
945 59,743
704 37,220
252 35,375
50 21,203
876 18,302
63 11,550
53 10,489
28 3372
18 3,094
18 3,094
0 1,671

3,007 205,113
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Survey Methodology
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User Distribution of Survey Sample
and Industry

Digital Photo —

CD-ROM or DVD

MarCom & Training —
Animation

General Print Design Creative Web Digital
Creative & Production Management Authoring Video
Percent 17.40 13.00 9.59
Survey
respondents
Count 28 21 9

161 total
respondents

Estimated
market
distribution

17.94 6.58 9.21

APM Scoments. @ 1998 GISTIOS All rights reserved . www gistics.com/ overview/ licensing
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User Distribution of Survey Sample and
Company Type

. Digital Training
0,
AV Production Audio/Music 0% Publishing
Animation . Film & Video _ o
N Print Marketing New Media/
Advertising Production In-House Brands Services Interactive
Percent 3.1 9.9 26.7 4.3
Survey
respondents
Count 5 16 43 7
 Count 2 59,743 37,220
Estimated S ' '
market =
distribution
Percent |_5.1 10.3 29.1 18.1
3,372/1.6% | 3,094/1.5% ~ APM.CompanyDistrib.1.O 1 671/0.8%
© 1998 GISTICS All l'l,\l,l‘l[‘s reserved.
3.094/1.5% www.gistics.com/overview licensing
, o
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User Distribution of Survey Sample by
Company Size

Global Studio (Over 121)
Solo Contractor Small Team Small Business Large Studio
{1 {2 to 6) {7 to 35) {36 to 120)

Percent PARL 19.9 9.9
Survey
respondents

Count 34 32 16

161 total
re gl:u:' n || 'E‘I'Itf-

Estimated
market
distribution

12.7 12.4

APM SizeProtile L o 1998 GISTICS All rights reserved . www gistics.com overview licensing
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User Distribution of Survey Sample by
Workgroup Type

Multi-Client Solo Contractor

Single Several
Independent Ad Hoc Simultaneous Single Structured Several Simultaneous
Solo Contractor Workaroup  Ad Hoc Groups Workaroup Structured Groups
Percentage
of survey 17.1% 7.0 17.7 29.7
respondents
APM WorldlowProfile 1.0 © 1908 GISTICS All nights reserved. www gistics.com/overview/ licensing
(.
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User Distribution of Survey Sample by
Decision—-making Responsibility

Unknown/not specified

Contractor
Personal —‘

Company-wide Divisional Workgroup projects

Percentage 3.4
of survey 30.4% 19.9 .
respondents
APM . DecistonProtile 1O @ 1908 GISTICS All nights reserved. www gistics. com )/ overview hcensing
(.
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Primary and Secondary User Platforms

Macintosh PPC

Macintosh (68K)
_‘ Windows 95  Windows NT
4.35

21.12
Primary
platform . 34
Total Macintosh 68.32% (110) ‘ Total Windows 31.68% (51) ’

None

Macintosh Windows 95

SGI 1.24% (2)
Windows NT—I Iflf DOS 0.62% (1)

42.86% 27.95
Secondary

platform

45

APM Plattormes. | 0 @ 1998 GISTICS All rights reserved. www gistics.com/overview  licensing
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AppleScript
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User Body and Summary of
AppleScript Benefits

. Simple Script Users Master Script Creators 11,361 users

AppleScript
Users

257,866 users

269,227 total users

AS Saving. 1.0 © 1998 CISTICS All rights reserved. www gistics.com /overview/licensing

Net Hours
Saved Annually 1,038,747 hours 774,415 hours
Net Financial $57,650,446 $42,980,023
Benefits

0% 1,813,162 total hours 100%
$100,630,469 total savings

GISTICS Solutions Research PubTechROI-1.3 12



AppleScript User Activities

Image edits/
manipulation

Page layout/
reformat

Template & Tool
Palette setup

Batch processing/
Off-peak scheduling

Create PDF
DB access/Data
maintenance/reporting

Print to multiple
formats & devices

File management,
journaling, & backup

File transfer &
Workflow routing

D998 GISTICS All rights reserved. www. gistics.com overview licensing

Remote server reboot ;
& application relaunch E
WP text & format -
manipulation %0
0% 5% 10% 15% 20% 25%

Percentage of AppleScripts Used by Activity
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Return on Investment Summary
for AppleScript

Simple Script Users  Master Script Creators Overall Average
Average script creation time (minutes) 23.14 247.78 32.62
Number of scripts used per user 55 251 63.27
Number of scripts created by others 36 69 37.39
Number of scripts invoked per week per user 18.45 46.67 19.64
Average script running time (minutes) 1.57 18.14 2.27
Average time savings per scripted process 13.1 87.64 16.25
Net annual productivity benefit per user $6,217 $160,510 $12,729
Average annual investment per user $2,459 $28,640 $3,564
Average annual ROl ratio per script 2.53 5.60 3.57
Development cost per script $135 $301 $142
Annual ROl per script $341 $1,687 $507

(.
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AppleScript Users and Creators
by Creative Practice

" Simple Script Users Master Script Creators Overall Average

General w
Creative 47.6%
Print Design iﬂ -
& Production '
Web w
Publishing :
cD & DVD ﬁ!ﬂ _
Publishing =
Other han ’
(Programming/ 19 8 oe
DB admin) ‘ =2
| Qg

0% 10% 20% 30% 40% 50%

Percentage of All AppleScript Users

GISTICS Solutions Research
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AppleScript
User Body
by Company
Type

Advertising/ _10,5%

Design

3D Computer -ﬂ

Graphics 5.3

Audio-visual m

Production 2:°

Digital Audio |

5.3

& Music
Print _Eﬂ

Production

Film
Production

0.6
0.0

0.6

In-House
Brands

Marketing -ﬂ |

Services
Interactive *ﬂﬂ

/New Media

Training &
Education [%:°
Video

Production 12:2

0% 5%

" Simple Script Users
Master Script Creators

Overall Average

view licensing

OOV er

stics.c

d. www.

26.3

1998 GISTICS Allrights reserve

AS.Com T"ll‘“:' 10

C

10% 15% 20% 25% 30%
Percentage of All AppleScript Users

(98]
)

%
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Development Sources of AppleScripts

U Simple Script Users Master Script Creator Overall Average

Modificq HTTY

Freeware

Personally _ﬂ

Developed

Internally Wﬁl

Developed
Commercially ?II*
Developed ~

Other 5.4

41.6%

w/licensing

vie

38.9

mjove

sistics. o

A0
GISTICS All rights reserved. www,

[SISTS

AS Sources
|

| @
0% 10% 20% 30% 40% 50% 60%
Percentage of Scripts Used by Development Source
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AppleScript Users and Creators
by Job Function

. Simple Script Users Master Script Creators Overall Average

e

Technical

Job Function 42.1%

rview/ licensing

1 ove

Media
Design

e

Production 10.5

Both Design h

& Production 21

| | | ! ¢
0% 10% 20% 30% 40% 50% 60%
Percentage of Total Scripts Used by User Category

26.3

sistics oo

tl.0
ASTICS All rights resery

1998 (

AS e rPyCa
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Types of Adoption Support for AppleScript

Personally purchased
books and videotapes

Company purchased
books and videotapes

Attended independent
workshops or seminar

Attended company-
sponsored workshop

Used personal time
to self-teach

Used personal time
to test script

Company evangelizes
scripting benefits

[ Simple Script Users

Master Script Creators

69%
69
40
31
0%  10% 20% 30% 40% 50% 60%  70%

79

79

80%

Percentage of AppleScript Users

89

90%

Overall Average

licensing

m/overview

1998 GISTICS All rights reserved www gi

AS Support.].0e

100%
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ColorSync
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User Body and Summary of
ColorSync Benefits

260,829 Client-Project adopters
24.9%

130,520
IS Studio-workflow
user population adopters

12.4%

269,227 total users

ROl for ColorSync adoption

Studio-workflow
adoption

Client-Project
adoption | 10.37

0 5 10 15 20

CS.Saving. 1.1 © 1998 GISTICS All rights reserved. www . gistics.com /overview/licensing

Ad hoc adoption
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Projected - E=Z

Graphics $140 (

Average rework | g1
$126 ;

Cost per —
C 0 I 0 r Reprinting 125 _

collateral 62

Mistake | 247

Press checks 28
33

30 _

I

Lost 25 /
management | 34

time 21 $2,084 Total /S\:Il(l)(:)l;)i(-)\;\]/orkflow

Client-Project

300 $410 Total | doption
Lost or 93 Ad Hoc
delayed 24 Adoption
sales Overall
76 Average
|
$0 300 600 900 1200 $1500
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Average
Monthly
Number of
Color
Items
Produced
by Each
User

Illustrations

Photos

Large posters

Total number
of items

35

I

24

0 50

78

|
100

137

Annual totals

1,639

]

2

150

200

Studio-workflow
Adoption

Client-Project
Adoption

Ad Hoc Adoption

Overall Average

250

Monthly number (average) of color items per user

GISTICS Solutions Research
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Return on Investment Summary for

ColorSync
Studio-workflow Client-Project Ad Hoc Overall
adoption adoption adoption average
Total number of users 130,519 260,829 657,844
Annual average number of color items 2,606 1,639 1,131 1,441
Annual number of reworks per person 14.32 46.94 89.22 69.39
Annual number of reworks averted per person125.10 108.48 48.05 72.66
Actual rework rate 0.55% 2.86% 7.89% 5.72%
Cost per rework $989 $622 $569 $635
Annual total rework cost $14,165 $29,204 $50,770  $40,855
Lost opportunity cost per problem $2,540 $1,190 $1,053 $1,272
Annual cost of lost opportunities $36,368 $55,858 $93,949 $77,316
Soft investments (labor) $9,306 $9,869 $3,459 $5,780
Direct investments $3,988 $2,623 $2,120 $2,478
Total investment per person $13,295 $12,493 $5,579 $8,258
Benefit per averted rework $2,488 $1,194 $526 $936
Annual net benefits $311,233 $129,550 $25,275 $86,771
Annual Return on Investment 23.41 10.37 4.53 8.33
(.

GISTICS Solutions Research
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Primary
Business
Motivations
for ColorSync
Adoption

Response by adopter segment
Client-Project Adoption

- Studio-workflow Adoption Ad Hoc Adoption

Competitive
‘ 40

differentiation

Client
requirements 40

| | |
Process
improvements

Reduction
of rework

0% 10 20 30 40 30 60 70 80%

Composite response

Competitive
differentiation

Client
requirements

Process
improvements

Reduction
of rework

0% 5 10 15 20 25 30 35%

CS.PrimeMotive L. © 1995 GISTICS All rights reserved. www gistics.com /overview licensing

Primary business motivation for ColorSync adoption
Percent responding

GISTICS Solutions Research

PubTechROI-1.3 25



Primary Justifications for ColorSync
Adoption

Brand identity
color standards

Print media:
customer satisfaction

Online media:
customer satisfaction

Print & broadcast
color synchronization

0% 5 10 15 20 25 30 35 40%

CSPrimeReason ] 0@ 1998 GISTICS All rights reserved. www gistics.com/overview licensing

Primary justifications for ColorSync adoption
Percent responding
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Secondary Justifications for ColorSync
Adoption

Brand identity
color standards 81.5%

Print media:
customer satisfaction

Online media:
customer satisfaction

International
color consistency

Newsprint
color consistency

Print & broadcast
color synchronization

Printer, monitor & textile
color synchronization

Print & broadcast
color synchronization

0% 20 40 60 80 100%

CSSecondReason ] .00© 1998 GISTICS All rights reserved. www gistics.com/overview licensing

Secondary justifications for ColorSync adoption
Percent responding
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Number of Devices Calibrated

Color monitors

Large format
printers

Color printers

Offset and web
printers

Digital cameras

Other devices

Video monitors
Digital
photo copiers

Total number of
calibrated devices

0.51

0.31
0.24
0.20
0.16

5

10

Average cost
per device: $146

15
Average number of devices calibrated annually

om/overview/ licensing

1998 GISTICS All rights reserved. www gistics o

CS.DeviceCount. 1.0 ©

20
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Source of Color Profiles Used, by Group

Studio-workflow

Adoption
Client-Project
Adoption 6
64.8
Ad Hoc Adoption 3.6
Percent
1 of total
Internal
Vendor
Overall Average 3.7 5.28 profiles
Consultant
| 0.6 profiles
0 30 60 90 120 150

S ActualProtiles Lo 1998 GISTICS All rights reserved . www gistics.com overview! licensing

Number (average) of color profiles
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Calibration Techniques Implemented

- Dynamic Calibration Closed-loop Calibration Both

CS.CalibType 1.0 @ 1998 GISTICS Al rights reserved. www gistics.com/overview/ licensing

Studio-workflow
Adoption 25% 20%

Client-Project

Adoption 50

Ad Hoc

Adoption 23.5

33.4

0% 100%
Percentage of calibration techniques used by adoption group

Overall Average
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QuickTime
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QuickTime viewer adoption rate by industry

User BOdy & 0% 10 20 30 4 0 60%

S u m m a I“y Of Video Production LT ,554|adopters
QuickTime

Benefits

Print Design  64.4%
& Production 447,673 adopters

Animation

Web Authoring

General Creative

o-som ussnng EET R

MarCom & Training ?2;;3;/075 adopters

Proportion of total (1,997,512) QuickTime viewer adopters

Executive Management

Digital Photography A REXI A LIETCIICIIN
Other/"18.7% 16,279 adopters overall adoption is 50.4%

QT AdoptRace Low 1998 GISTICS Al righes reserved www gisties comoverview licensing
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Workgroup ROl by User Platform

QuickTime savings, costs, and benefits per workgroup

Apple-based $93,074
media producers

Average workgroup $49 485

size of 5.4 producers

Windows-based
media producers $68,355

Average workgroup
size of 3.55 producers ’

0 20,000 40,000 60,000 80.000 $100,000

QT . CostBenetit. 1.0 © 998 GISTICS All nghts reserved. www . gistics.com/overview/ licensing

- QuickTime distribution savings Note: The model does not completely capture

- . the syneray of cross-platform benefits.
QuickTime conversion costs ynergy ‘

Net producer benefits
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Hours per user
668 hours

Number of Hours
Spent in Digital
Video Production
by User, Work o 250 50 7 1000 1250 1500
Group, and Firm Hours per workgroup

1995 2,630
1996 | | | \ \ 2,6|94
1997 | | | | | | 3,001
1998e | | | | | 2|,806
1999 | | | | | | 3,451
2000e | | | | | | | 4,263

0 500 1,000 1,500 2,000 2,500 3,000 3,500 4,000

QT EditTime 1.1 @ 1998 GISTICS All rights reserved. wa g

Hours per organization

0 10,000 20,000 30,000 40,000 50,000 60,000
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Non-digital vs. digital video project comparison

M ' Non-digital h
VI d eo Prod u Ce r u z-iporgzstfgﬁ‘rl(i:@néz?:) saved per project D:)gl:talliloirsours

13.2
Activity Profile  Fem

y 2.6 19.7% 10.6
3
Digitizing/ e =
Video setup PO 54.4% 54 <=
2
=
=
28.2 35
o
Editing =
7]
10
S
o
g :
Compositing/ 8.8 =
EFX ERI 57.9% 3.7 o
Sound/Scoring 9.5 =
4.6 48.5% 49 T
-~ 4.3 o
Titing px . T ¥ 1Y 22 %
Mastering/ 6.9 hours &
Duplication X . [T 1hour <«
S
o
2
30 ©
o
(=X
Other e
. (a1

2066.7% . 10

— 57.6% average productivity gain

0% 100%
Productivity gains derived from digital video, per task

OT Productiviey, Lo 1998 GISTICS Allrights reserve icw licensin
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Business Case Summary

ROI for digital video production per producer
QuickTime net

Production labor distribution
cost savings Lost production opportunity gain benefits
$8,715 $6,842
< 2.05 times ROl ———|
$19,294 $1,944
Hardware & software  Training o 1998 GISTIOS All rghts reserved

Investme nt COStS COStS www.gistics.com/overview/ licensing
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Current user perceptions Macintosh video segment

10110 i i : QuickTime
D|g|ta| of video viewer technologies ll\rﬁ]ouicknmevn
° Windows video segment
Video User AVI
\'] DirectShow
W QuickTime
Sc oreca rd 17 QuickTime VR

by Platform
Importance g 4'31 Ti i "
Segment oty T savings (TMNEX) | | -

licensing

=
o
o
—
=
w
©
8l

M :
Quality Cost
Improvement Savings m

W 3.81 W 3.86

O 1998 GISTICS All rights reserved

susDV.1L

QT NDVwver:

5
Worse Better Worse Better
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Digital
Video User
Population
& Market
Revenues

Digital video market population and revenues

QT MediaMarkets. 1.0
- Apple Media Market Windows Media Market @ 1995 CISTICS All rights reserved

wgistics.com/overview/licensing

Population, in thousands

QuickTime
producers = 94

QuickTime
viewers

[ | I [ [
0 200 400 600 800 1,000

Total market value, in $billions

Producer

Viewer
market value

$0 1 2 3 4 $5

Market value per individual

Value per
producer
avera_ge value
perviewer—
Value per $3,873 ’ $4,629
viewer
| | |
$0 2,000 4,000 6,000 $8,000
o

GISTICS Solutions Research
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Digital Video Scorecard
by Producer Activity

% gﬂégr b3 Better v/ 3 Neutral . Worse % \Tvgfge
Recording 58.3% 41.7%
Wi 1.7 16.7 16.7 8.2
Editing
Composng%é 16.7
Sound/
Scoring 16.7
Titling 16.7
Mastering/
DUblication 4.7 8.3 41.7 8.3
0% QT.Quality.1.1 © 1998 CISTICS All rights reserved. www.gistics.com/overview/licensing 100%

]
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ROl for Digital Video

Macintosh
QuickTime

Windows
QuickTime

Windows
QuickTime VR 4 -05

Windows AVl

Macintosh
QuickTime VR 0.76
Windows
DirectShow ~ 6.25
' ' I I | |
-6 ‘5 '4 '3 -2 - 1 O 1 2 3 4 5

QT .ROL1.O © 1998 GISTICS All rights reserved. www . gistics.com/overview/licensing

GISTICS Solutions Research PubTechROI-1.3 40



Business Case Calculation for Digital

Video Use

Windows 85575
QuickTime $340
Macintosh $3,873 ‘
QuickTime $694
Windows $3,584 :
QuickTime VR $434 2
| [y
Windows AVl $401 z
$269
‘Macintosh ($706) - - _~
QuickTime VR $924 . Net savings ; :
Windows | [EZ&:13)) Net investment | =
DirectShow $459 ‘ ‘ =20

|
-$3,000 -2,000 -1,000 $0 1,000 2,000 3,000 4,000 $5,000 ==
US Dollars
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Annual Usage of Digital Video Viewers

Macintosh
QuickTime

Windows
QuickTime

Windows
QuickTime VR

Macintosh
QuickTime VR

191 hours

SCIrve -.Al

licensing

CIrview

am

Windows AVI

V.OISTICS

Windows
DirectShow

@ 1998 GISTICS All rights re

QT Hours. 1.1

0 50 100 150 200
Number of annual viewer hours
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Digital Video Adoption by Individual
and Company

Macintosh 95.50%
QuickTime 64.60%

_Ma(?intOSh Respondents whose
QuickTime VR primary platform is
LT Macintosh

Respondents whose

Windows l primary platform is

QuickTime 56.86 Windows
46.36
QuickTime VR 15.69
- . Company Usage
Windows 7.84 o
DirectShow Individual Usage
3.92 |
0% 20 40 60 80 100%

QT UsageB. 1.0 © 1998 GISTICS All rights reserved. www gistics.com/overview/licensing
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