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Return on Investment Summary
for AppleScript

Simple Script Users Master Script Creators Overall Average

Average script creation time (minutes) 23.14 247.78 32.62

Number of scripts used per user 55 251 63.27

Number of scripts created by others 36 69 37.39

Number of scripts invoked per week per user 18.45 46.67 19.64

Average script running time (minutes) 1.57 18.14 2.27

Average time savings per scripted process 13.1 87.64 16.25

Net annual productivity benefit per user $6,217 $160,510 $12,729

Average annual investment per user $2,459 $28,640 $3,564

Average annual ROI ratio per script 2.53 5.60 3.57

Development cost per script $135 $301 $142

Annual ROI per script $341 $1,687 $507
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Return on Investment Summary for
ColorSync

Studio-workflow Client-Project Ad Hoc Overall

adoption adoption adoption average

Total number of users 130,519 260,829 657,844

Annual average number of color items 2,606 1,639 1,131 1,441

Annual number of reworks per person 14.32 46.94 89.22 69.39

Annual number of reworks averted per person125.10 108.48 48.05 72.66

Actual rework rate 0.55% 2.86% 7.89% 5.72%

Cost per rework $989 $622 $569 $635

Annual total rework cost $14,165 $29,204 $50,770 $40,855

Lost opportunity cost per problem $2,540 $1,190 $1,053 $1,272

Annual cost of lost opportunities $36,368 $55,858 $93,949 $77,316

Soft investments (labor) $9,306 $9,869 $3,459 $5,780

Direct investments $3,988 $2,623 $2,120 $2,478

Total investment per person $13,295 $12,493 $5,579 $8,258

Benefit per averted rework $2,488 $1,194 $526 $936

Annual net benefits $311,233 $129,550 $25,275 $86,771

Annual Return on Investment 23.41 10.37 4.53 8.33
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